Mind Body Education

Website & Branding Creation Program

Step-by-Step Guide to Developing Your Holistic Therapy Brand

Create a brand that feels aligned, looks beautiful, and attracts your perfect clients

3% Why Branding Is So (so, so, so) Important

Your brand is more than a logo — it’s the energy, message, and personality that people feel
when they interact with you and your business. In holistic therapy, authentic connection
and trust are everything. A strong, aligned brand:

e Attracts the right clients effortlessly

e Builds professional credibility

e Communicates your values at a glance

e Helps your audience feel safe, inspired, and connected
e Makes your marketing more effective and consistent

Let’s create the perfect branding for you and your holistic wellness business.

& Step 1: Self-Reflection — Know Your Soul’s Work

Before you even think about visuals, take time to get deeply clear on who you are, what you
offer, and who you serve.

Please take some serious time to reflect and write/journal about the following questions.

Q Reflective Questions:

1. What do I really offer my clients — beyond techniques?

(e.g., Transformation, emotional safety, empowerment, clarity, creativity, peace)
2. What’s my unique approach or style?

(e.g., Gentle and intuitive? Direct and motivational? Creative and playful?)

3. Who is my perfect client?

Describe them emotionally and practically:
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¢ What are they struggling with?
e Whatis a real problem they have that your services and expertise can help them
solve?
e What are they looking for?
e Where are they looking for it?
e What do they value?
4. How do | want people to feel when they interact with my brand?

Really think about this (e.g., Calmed, inspired, supported, seen)

@ Write down your answers. These will shape every visual and word in your branding.

F Step 2: Define Your Core Brand Elements

¥ Brand Words

Choose 3-5 words that describe the essence of your brand.
Examples:

e Calm, grounded, nurturing

e Empowering, insightful, clear

e Intuitive, soulful, creative

These words will help guide your tone of voice, visuals, and client interactions.

(=3 Brand Message or Tagline

Craft a simple statement that reflects what you do and who you help.
Examples:
“Helping women reconnect with their inner calm and clarity.”

“Empowering sensitive souls through creative healing.”
“Where mindfulness and therapy meet for real-life transformation.”

Step 3: Choose Your Visual Identity

Now that you know who you are and who you help, let’s make it visual!



& 1. Colour Palette

How to choose colours:

¢ Think about the emotions you want to evoke.
e Keep your palette simple (2—4 main colours).

Example of colour meaning in wellness branding:

ﬁ Green — Healing, growth, balance

e Q) Blue — Calm, trust, communication

%) Lavender/Purple — Spirituality, creativity
Q White/Neutrals — Simplicity, peace, clarity
§=% Gold/Yellow — Joy, warmth, optimism

Tools for exploring palettes:

e https://coolors.co — Automatically generates beautiful colour schemes
e https://www.canva.com/colors — Includes palette suggestions and emotional
meanings

2. Fonts

Choose 1-2 fonts:

¢ A main font for headings (expressive, but still readable)
¢ A body text font (simple and clear)

Font personality tips:
o Serifs (like Playfair Display) feel elegant and professional
¢ Sans-serifs (like Lato, Open Sans) feel modern and approachable
o Script fonts (like Pacifico) feel creative and personal — best used sparingly

Free font tools:

e https://fonts.google.com — Reliable, free fonts
e Canva also has a beautiful font pairing tool built in



https://coolors.co/
https://www.canva.com/colors
https://fonts.google.com/

i’& 3. Logo Design

Your logo should:

e Reflect your energy (soft, bold, minimal, creative, grounded)
e Be simple enough to work on small screens AND large print
e Be easy toread and recognize

Free logo creation websites:
e https://looka.com — Intuitive and modern

e https://www.canva.com/en au/— Ideal for holistic and creative styles
e https://hatchful.shopify.com — Good for wellness and lifestyle businesses

Tips for choosing a great logo design:

e Avoid too much detail — keep it clean and symbolic

e Make sure it works in black and white

e Choose a logo with text and a version with just an icon/symbol

e Test how it looks on mobile, desktop, and printed (like on a business card or flyer)

Step 4: Create a Brand Style Guide

This is your personal branding reference sheet — a one-page document that includes:

e Yourlogo(s)

e Your brand colours (with hex codes)
e Your fonts

e Your brand words and tagline

e Sample imagery or mood board

&= You can build this in Canva using a “Brand Kit” or by creating a one-page mood board.

@ Step 5: Apply Your Brand Everywhere

Now that your brand is clear and cohesive, start using it consistently across:

e Your website

¢ Social media posts and profile

e Email signature

o Flyers, business cards, event banners

¢ Client resources (PDFs, worksheets, handouts)


https://looka.com/
https://www.canva.com/en_au/

Consistency builds trust and helps people instantly recognize your presence.

& Final Thought: Your Brand Is a Living Energy

Your brand will evolve as you grow. Start with what feels most aligned now and allow space
for refinement. The most magnetic brands come from authentic self-expression and deep

alignment with your purpose.



